For Immediate Release

TUNBRIDGE WELLS ACHIEVES FAIRTRADE TOWN STATUS

Tunbridge Wells, 10th March 2007:  Mayor, Mr. Ron Weeden received a certificate on behalf of the people of Tunbridge Wells marking out the town’s newly achieved Fairtrade Town status. The presentation took place at 1.00pm, Saturday 10th March next to the millennium clock.  The town centre has also become the site of a new community art installation as part of the celebrations.
Tunbridge Wells based drumming band Bloco Fogo drew in the crowds with their colourful costumes and extraordinary drumming skill, before the Fairtrade Town Certificate was presented to the Mayor of Tunbridge Wells, Mr. Ron Weeden by Gloria Thorpe a member of the Fairtrade Town Campaign Group. The Mayor was joined by MP Greg Clark (shadow minister for Charities) and leader of the Council Cllr Melvyn Howell.
Tunbridge Wells town centre is festooned with colour this week as 25 local schools link together to create a community art installation in Calverley Precinct. Organised by the Fairtrade Town Campaign group, the installation not only marked Fairtrade Fortnight, but also celebrates the culmination of a four-year campaign for the award of Fairtrade Town status.

The focus of this years’ art installation is Fairtrade Chocolate.  For the second year in succession, award winning artist Julian Rowe is the lead artist on the project in which local secondary, primary and infant schools have participated to create hundreds of papier mache Easter eggs. These were used to dress the trees in Calverley Precinct, creating a stunning visual representation of the problem of finding Fairtrade Chocolate Easter Eggs in local shops. The Fairtrade Town Campaign Group invites the people of Tunbridge Wells to join them as they ‘HUNT THE FAIRTRADE EASTER EGG’ hidden among the hundreds of Easter Eggs created by the students.
The art was installed in the precinct on Friday 9th March and will still be in place on 25th March, when the UK celebrates the 200 year anniversary of the Abolition of the Slave Trade in this country. There is a huge body of evidence that suggests that slavery still exists within the chocolate industry today. Therefore this project also highlights the problem of modern day child slavery in cocoa production.
Fairtrade Town campaigner Jane Clarke says “Our children can enjoy a huge variety of chocolate products for which other children have suffered. The Fairtrade Town Group considers that it is time for the chocolate industry to be accountable for the way their cocoa is produced and we consumers are the ones who need to take action”. The project therefore has a serious side and the schools involved will be considering these issues. 

Editors Notes:

Tree dressing is an ancient tradition in many parts of the British Isles, where objects (usually strips of coloured cloth) were hung on trees near to holy wells or other curative sites by those who felt that they had been cured. Tree dressing as an art form has experienced a revival, we therefore intend to dress the trees in the town with our own homemade eggs. Not only is the Town the home of curative waters, but the general theme of healing fits well with the Fairtrade campaign. 

The average person spends approximately £1.33 on chocolate every week. Nestle’s KitKat bar brings in £143 million a year.

Mars Bars bring in £110 million a year. Cadbury’s Dairy Milk brings in £93 million a year.

The average cocoa farmer earns less each year than the average UK family spends on chocolate 

The biggest problem for cocoa farmers is that the market price fluctuates so much. In 1998, it was $1236 per tonne, by 2000 it had almost halved to $672 per tonne. This is why Fairtrade Chocolate is so important

Farmers who can sell their cocoa into the Fairtrade market are guaranteed to receive a minimum price. However, due to insufficient consumer demand, the market for Fairtrade cocoa is limited. Many cocoa farmers have to sell their crop for a price which doesn’t even cover the cost of production. It is very difficult to buy Fairtrade chocolate or Easter Eggs in Tunbridge Wells, there is little or no Fairtrade offered as choice, at child height.  We hope that this huge gap in the market can be conveyed to our shops through this project.
More information can be found at:

http://www.stopthetraffik.org/chocolatecampaign/. 

http://www.amos5v24.org/schools.htm
http://www.amos5v24.org/chocolate.htm
http://www.fairtrade.org.uk/index.htm
For more details please contact: 

Mandy Flashman-Wells 01892 532888, Flashy@amos5v24.org
Jane Clarke 01892 547106

Gloria Thorpe 01892 532149
